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A Study on Public Opinion Relevancy of Network Hot Issues

WANG Guohua DENG Haifeng WANG Yalei FENG Wei
(College of Public Administration Huazhong University of Science and Technology Wuhan 430074)

Abstract In the era of Internet the phenomenon of public opinion relevancy is widespread. Public opinions influence and relate to each
other through common characters themes or emotions. There are two major situations. The first is called as public opinion clusters which
cover opinions on one single hot issue; the second is called as public opinion collections which cover opinions on a variety of hot issues.

This study shows that public opinion relevancy is shaped by several factors including the " eyeball economy" effect agenda setting func—
tion and collaborative filtering recommendation of the media and the memory of netizens etc. Public opinion relevancy can promote the
cognizance of certain issues of netizens and media and improve public governance by impelling the government to take action accordingly.

Meanwhile however public opinion relevancy may also publicize personal issues cause and accumulate adverse opinions among neti—
zens and lead to indifference concerning on political issues. To effectively control the negative impact brought about by the public opinion
relevancy the government should construct a database of public opinion relevancy and a three — dimensional response system and strength—
en media management and internet users guidance.
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