13 4 ( ) Vol.13 No.4

2011 8 JOURNAL OF BEIING INSTITUTE OF TECHNOLOGY (SOCIAL SCIENCES EDITION) Aug.2011
(1] ”
b
( , 430074)
: G203 : A : 1009-3370(2011)04-0108-06
[4l
N ) )
, , “ ” ,
o A o ’
’ ’
o N
2009 2010 , “ " o
40 : y ()
” , “ 2009 “
” o ”
, C Do
; (1) ,
o ’
(2) )
S : “ ”
( ) “ ” ,
. . “ ” . “2009 ” ,
o o
(1]
o
Al
’ b
2]
o N
5 “ ” ,
’ o
’ ’ N N N
3]
o ’ ’ ’ ’ N
’ N N ’
3 ” 3 ” 2 5
: 2010-05-31
: 2009 * 75 “
" (HF0601208407)

(1987—), , 3 (1984—), o E-mail : 15271814500@163.com



2011

4

109-

2009

6.5 N

“ 607

23

(A)

(A3)

(B)

(€ (D)

(E)

>
’
o
’
’ ’
N
N
”
N N

)
)
’
)
o
o
o
o
N
5]
o
o



-110-

2011

8

77[6'
o

)
’
’
> ’
, ()
o
’
N
’ N
b
“ ” “
A )
’
N
) o
)
N
o
”
© N
© ’
’
’
”
’
)
N 5




2011 4 S “ » 111

(2) b b

N . (3)
“ R (4)
2 (1)

" , . . (2)
N N o (3) N
C 3. o (4) .

9 * o

“ ” (5)

o 3 :(1>

() o (2)
o (3)

o o (4)
0 ; o (5)

’ ’ o} (2)
] bl o (3)

1. 2(1) ) o (4)

0 o (5)



-112-

2011

Al

A2

-
w

96.92

»*

*

86.66

»*

:6.5

80.78

80.54

*

80.24

76.25

75.95

;4607

72.36

59.27

LR R R R R R R A

91.32

82.71

68.20

90.71

* || | %

b A e

77.10

74.05

70.75

88.67

R SRR AR DR D b D S

D b 2B b SDED D b 2D b P 2P 20 2 AP i)

76.89

70.46

AR AR A 2B SRR D b AP N S P

IR AR 2 2b SRCECECD B S

68.46

62.38

75.53

74.28
73.77
73.48
90.60

D SR 2B 2B S ECE DB

* % % |

85.05

81.50

X

79.41

| | %

i

77.62

| | | % | X

DD S AR P o

A R A BT

68.04

X

i

64.72

X

X

%

%

62.01

R A R DX D i o

92.62

90.49

76.14

69.57

68.65

68.60

58.16

D SR D D S D s

L R R R A

(D)

- (2)

- (4)

- (3)



2011 4 —_ “ ” -113-

[1] [J]. ,2008(4) : 66-69.

2] . 1. ,2009(9): 79-82.

(3] . . [J]. ,2008(4): 34-36.

[4] . - ,2006(2) : 82-85.

(5] [J]. ,2010(4):24-26.

[6] , . . [J1. ,2006(5) : 80-84.

Research on Heat Sources of Hot Events of Public Opinion

—Based on Analysis of “List of Public Opinion” on People Website
WANG Yalei, FANG Fujian
(College of Public Administration, Huazhong University of Science and Technology, Wuhan 430074 )
Abstract: Within the dimensions of subjects, origins, contents, consequences, responses of public hot events, dividing related factors
into status differences, multivariate conflicts, unpredictability, major damages and improper responses, the article analyzed the
emergence of heat sources in specific events. Data of “List of the heat of public opinion of hot events” on People Website were used
as materials. The results indicated that heat sources are an important reason why events turn into hotspots of public opinion, but not
every event has the entire heat source; there is not a direct connection between the heat of public opinion and the quantity of heat
source factors. Events turning into hotspots of public opinion are associated with the strength of heat source factors; and there are
differences at heat source between different kinds of events. Cognition and analysis of heat source can provide instruction for the
government to control and guide hot events of public opinion.
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